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Who Am I?

https://docs.google.com/file/d/1GjRJ4ZO1GIlcRJ2IBlA6xJc379nBsH93/preview




Our Philosophy

Vertical video is the THING

Try new things and new platforms

Be on trend all the time

Engagement is the most 
important metric

Become strategic storytellers

Immerse ourselves in our clientʼs work

Creator Mentality

Collaboration

Strategy Driven

Always Learning

Flexible

https://docs.google.com/file/d/1ktZUmWxWzmd3GaA0xopESm_ELwIMI_ep/preview


What is your 
social media 
experience?



Can you name all of these platforms?



What is the point 
of social media? 



Your audience is on social media…
we just need to reach them!

Citizens, businesses, news outlets, and 
those deeply involved in civic, political, 
military, and educational service are 
increasingly interacting with social media 
tools. 

Blog, video, online communities, and other 
social networking outlets are now a 
primary information and communications 
source for a growing segments of the 
population. 



Diversify your approach to your 
work

https://docs.google.com/file/d/1WzwnLdNQzHgiv3W_IlXccpUmLNkXsqD5/preview


What are your 
biggest pain 

points in 
managing social 

media?



Don’t let social media anxiety stop you…



Best 
Practices 
Overview

Social Media can be a scary place, itʼs always changing, 
people are very vocal, opinions seem like facts. 
However, to navigate social media like a professional you 
just need a little strategy & reassurance.

Set Goals

Plan Using a Social Media Calendar

Have a Content Strategy

Select the Best Channels For Your Brand

Define Your Social Media Voice And Tone

Be Consistent with your Branding



Imagery tells stories…



Awareness Making people aware of 
who your Brand is

Consideration Making Your audience aware 
of your mission

Decision Driving your audience to engage, ask 
questions, challenge information.

Adoption Educating audience on programs, 
opportunities & changes. 

Advocacy Inspiring people to join in
alongside efforts



Pick Your 
Platforms



Strengthen 
Your Social 
Platforms

#1 Create content buckets. 
Educational, employee-focused, expertise, mission 
oriented, entertaining, fun…etc.

#2 Establish consistent brand guidelines
Use same colors, fonts & small logo watermarks on 
imagery 

#3 Donʼt be afraid to have fun! 
Post a variety of content, follow, interact and engage 
authentically with people in roles you might be 
interested in. 

#4 Video is king. 
Brainstorm content that youʼd like to see on your own 
social profiles. Develop series based on your niche or 
field. 

#5 Monitor how frequently youʼre posting. 
24 times a week is best for most social platforms.

#6 Add more imagery of real people & real things. 
24 times a week is best for most social platforms.





Leveraging

Vertical Video
● Leverage social media to maximize 

news stories, internal comms, 
recruitment and marketing moments 

● Create a series of vertical videos for 
IG, Facebook, TikTok, YouTube 
highlighting real employees
○ Great for recruitment and 

employee spotlights
○ Create a playbook to leverage 

social for all future marketing 
moments

https://docs.google.com/file/d/1jF-ByZNLhDQDWI0-lkO2zd400KbuT1EZ/preview


Helpful 
Tools for 
anyone to 
make a 
vertical 
video

Pocket Ring Light $25

Plug-In cellphone 
Microphone $25

Tripod/Gimbal $30



Utilizing Canva



Canva is a great user-friendly resource 
for your social pages. You can use the 
platform to:

● Create graphics 
● Edit photos 
● Add pop-ups and text to videos 
● Utilizing AI tools to take your work 

to the next level

Utilizing Canva

https://docs.google.com/file/d/1L6uzH_GDHzFeuHiNjk-G8LjcMSYPpTLH/preview


So many 
tools 
at your 
disposal!



Add graphics to your creations Choose from hundreds 
of premade templates

Upload your photos and videos 



CapCut is a great for upscaling your 
vertical video presence for your social 
pages. You can use the platform to:

● Create vertical videos 
● Use premade templates
● Add in-app sounds and music
● Add graphics and text

Utilizing CapCut

https://docs.google.com/file/d/1ciIMZy95WIILvoFFxQpInvSVwHNGpAL9/preview
https://docs.google.com/file/d/1Jc84Lo2GUXxlYKJOOab-qnij_nx1ZQCg/preview


So many 
tools 
at your 
disposal!



Choose from several text options Choose from hundreds 
of premade templates

Choose from a sound library



Leveraging

Reporting & 
Analytics

● There is a lot that you can learn from 
numbers. They are like scorecards for 
your online posts and interactions, 
showing how many people saw, liked, 
shared, or commented on your 
content. 

● Social Media metrics can help you 
make informed decisions about your 
strategy, what your followers respond 
well to and what may not be working 
for you. 



LinkedIn Insights



Facebook Insights



YouTube Insights



Leveraging 
Reporting & 
Analytics

Industry Standards for Engagement 

Less than 1% = low engagement rate 
Between 1% & 3.5% = average/good engagement rate 
Between 3.5% and 6% = high engagement rate 
Above 6% = very high engagement rate



Most important  takeaways…

Engage with 
audience

Be 
consistent

Stay 
updated

To succeed in social media, it's essential to engage with your audience, be consistent, and 
stay updated on trends and algorithms. 

Engagement fosters trust and builds a community, turning followers into loyal supporters. 
maximizing your reach and keeping your content effective. Here are some links to some 
ways to stay updated 
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