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 A little about me

Graduated magna cum laude from 
Centenary

Four-year letter winner in volleyball

Started as an intern with Mangan 
Holcomb Partners (now mhp.si) in 
1994

Named principal in 2005

Named president in 2010

Currently a partner with mhp.si 



A little about me

Arkansas Business 40 under 40

President of Little Rock Rotary Club & 
Rotary International Branding 
Committee Chair

Member of the UALR College of 
Business advisory board

2017 Woman of the Year in Business 
Award

Top Women in Communication by PR 
Daily

Board of Directors/Legacy Award for 
Arkansas Junior Achievement



A little about me

Board of Trustees for Arkansas 
Urology foundation

Member of the National Advertising 
review board

Overseen mhp.si win two Arkansas 
Business of the Year Awards 

Incoming President for Arkansas 
Sports Hall of Fame 

Top Women in Marketing and PR 
People of the Year by PRNEWS

Dual role as CEO and CMO Chief 
Mothering Officer) at home



The Importance of 
Executive 
Visibility



Executive 
Visibility

Executive visibility is a strategy 
used to grow an executive's 
presence and exposure in order 
to impact a company's 
success.



It’s not 
about you. 

It’s about the 
organization . 



Why executive visibility?
1  1  3 Enhances your personal 
brand and your organizationʼs brand

✔ Builds Awareness
✔ Cultivates Trust
✔ Creates Opportunity
✔ Attracts Talent
✔ Opens Doors



Key Elements
✔ Personal Brand
✔ Internal Visibility
✔ Community Involvement
✔ Executive Speaking Engagements/Events
✔ Media/Interviews/Op-Eds
✔ Social Media/Content/Engagement
✔ Awards/Recognitions



Personal Branding : Unique to you

✔ Approachable
✔ Authentic
✔ Active
✔ Animated
✔ Authoritative
✔ Accountable
✔ Appreciative



But first…



Google yourself .



How Google  perceives you is how the world perceives 
you.  



Always check the news … 



It Starts Inside…



Internal Visibility
✔ Coffee with the CEO
✔ Hanging out/eating lunch in breakroom
✔ Engaging in internal events
✔ Public shout-outs

○ Intranet, emails
○ Social media

✔ Personal notes
✔ Love bombs



Fostering Executive visibility  in your 
organization

Frequent shout-outs to 
your organizational 
leaders – shows both 
your ability to create 
new leaders and that 
your organization is filled 
with them.

Show strength in your 
ability to train leaders – 
fuels talent recruitment 
and retention. 

Build future leaders Encourage their visibility 



Fostering Executive visibility  in your 
organization



Shouting out wins



Engaging with employee content



Celebrating accomplishments with internal communications 
(intranet)



Community 
Involvement



Executive  Visibility in the 
community
● Civic/Service Organizations
● Professional Organizations
● Chambers of Commerce

○ Leadership Programs
● Passion Nonprofit Boards
● Purposeful engagement 

relevant to your area of 
focus – education, 
health/wellness, etc.

Find meaningful ways 
to be visible



How do you fully leverage board opportunities ?

Look for internal 
opportunities within boards

○ Show Up
○ Start with committees and 

work toward leadership
○ Take advantage of provided 

networking and volunteer 
opportunities

○ Engage with fellow 
members on social media Engagement with non-profit 

board members on social media



Local involvement  can lead to national  
recognition

Grow local and regional 
involvement to national 
opportunities



Local involvement  can lead to national  
recognition



Local involvement  can lead to national  
recognition

1.2 Million in circulation in “The Rotarian”



Use your professional organizations  to your 
advantage



Send them your press releases!

Your Local Chamber of 
Commerce is a strategic 
communications channel, along 
with your other professional 
organizations. 



Executive 
speaking 

engagements and 
events



Implementing an Executive Event Strategy 

Attend or speak at 
conferences: local, 
regional and national

Become a guest 
speaker at a local 
high school, 
university or junior 
college 

Chair or attend 
events, network. BUT 
no empty tables. 

Conferences Guest Lectures Events



Don’t Make it a “One and Done”!

✔ Post on social 
media and tag the 
organization – 
they will 
appreciate the 
added buzz! 

✔ Donʼt shy away 
from the “party 
picsˮ!

✔ Post during event
✔ Capture 

compelling 
images to use 
after the event

Post to…

✔ Congratulate
✔ Compliment
✔ Connect!

Conferences Guest Lectures Eventsbefore during after



Charitable Events



Speaking at Rotary International to 40,000

Local opportunity that became a 
national one 



Broyles  Award



Known by Company You Keep



Interviews and 
Op-Eds



Fully leveraging media opportunities

● “Societyˮ media- parties and fundraisers
○ Loooooong lead-time on Features

● Op-eds and commentaries
● Talk Radio, TV and Podcasts
● Hard news and statistics driven pieces

○ Research, Results, Relevance
● “Newsjackingˮ

○ Using current trends and stories to promote 
organization

○ Provide the local angle/expert
● Holidays and Observances

○ National Hunger Relief Day
○ Day of Giving

Consider media/speaker training

When you get media placements, use as 
social media, web content 

Earned media placement from 
Arkansas Money and Politics



Get your image out there



Unique Angles: Balancing CMO and CEO duties



Social media 
content and 
engagement



Learn to 
love 
Linkedin



Linkedin  is an executive’s best friend

curate post engage

Have a great profile and picture. Be strategic. Position yourself as an 
industry thought leader by creating new content and sharing othersʼ 
content. Images matter. Follow. Follow. Follow. Tag. Tag. Tag.



Implementing a thought leadership strategy

Be first on trending 
topics in your industry, 
people should look to 
you for guidance.
Be the expert or bring 
the expertˮ

Byline thought 
leadership articles 
and share with 
industry pubs, 
platforms – use as a 
blog for your 
organizaton

Video is king- make 
sure youʼre 
leveraging video 
capabilities.
Doesnʼt have to be 
professional to be 
powerful!

Get ahead of trends Be an author Utilize video



Examples- recruiting new talent



Offer testimonials for organizations you 
support

It’s a win-win!



Engage with clients  and other stakeholders  on 
social



Awards and 
recognition



 Awards  and recognition

Promote on:

Personal Social Media

Organizational Social Media

“Movers and Shakersˮ

Hometown Media

Blogs

You canʼt win if you 
donʼt enter!



Other National  awards

The Association of Fundraising 
Professionals, The Center for 
Nonprofit Management, Nonprofit 
Pro, Leadership in Action, 
Independent Sector and the Center 
for Nonprofit Excellence all have 
awards aimed at highlighting top 
leaders in the nonprofit sector. 

These awards are fantastic 
for specifically elevating 
your profile within the 
nonprofit world. Remember, 
promote these wins.

These nationally known 
non-profit awards can 
boost your profile



PRSA Prism  awards



2017 Power of the Purse Woman in Business



Award recognition  on social



Final Takeaway



It’s not about  YOU – It’s about your 
organization’s SUCCESS!

develop a plan be persistentbe purposeful



Questions?



LITTLE ROCK • BENTONVILLE


